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Unit 1 
 
Lexical material:  Launching a Business. 
Grammar material:  All the Tenses in the Active Voice. 
 
Pre-text activities:  
1) Think of the reasons of owning a business, such forms of business as 
sole proprietorship, partnership, corporation and then mark the paragraphs 
containing the necessary information in the text.  
2) Brainstorm the following terms: sole proprietorship, partnership, 
corporation, entrepreneurship. Reading the text write out key words and 
then compare the list you have compiled with the results of your 
brainstorming. 
3) Can you give examples of successful business in your region? Would 
you like to start your own business? 
 
LAUNCHING A BUSINESS 
  
There are numerous reasons that make people think about owning a 
business of their own. Personal independence, unlimited profit potential, 
the opportunity to work at something that they really love and at hours 
they choose are some of the reasons people have given for trying 
entrepreneurship. Many business leaders begin their careers as 
entrepreneurs after four years of undergraduate college training and even 
additional graduate school training. Others become successful entre-
preneurs without special training. 
Many colleges now offer programs that teach students how to start 
and operate a business. Basic information is combined with hands-on 
experience and the advice of successful business consultants. These 
programs help potential entrepreneurs decide whether their own ideas are 
good and how to follow through with them. With the high rate of business 
failure, this approach can prevent personal financial losses.  
 
 
 
 
 
